
 

 

 

 
 

 TEXAS A&M UNIVERSITY-CORPUS CHRISTI 
PURCHASING DEPARTMENT 

6300 OCEAN DRIVE 

CORPUS CHRISTI, TX  78412 

 

 

REQUEST FOR PROPOSAL 
 

 

RFP Number: 

RFP2-0001 

Branding Strategy and Work Plan for Harte Research Institute for Gulf of 

Mexico Studies  

 
PROPOSAL MUST BE RECEIVED BEFORE: 

2:00 p.m. Central Time on 01/27/2022 
 

MAIL PROPOSAL TO: 

 

 

Texas A&M University-Corpus Christi 

Procurement & Disbursements Department 

 6300 Ocean Drive Unit 5731 

Corpus Christi TX  78412-5731 

 

HAND DELIVER AND/OR 

EXPRESS MAIL TO: 

 

Texas A&M University-Corpus Christi 

Purchasing Building 

 6300 Ocean Drive Room 115A 

Corpus Christi TX  78412 

 

 

Show RFP Number, Opening Date and Time on Return Envelope 

 

 

NOTE:   PROPOSAL must be time stamped at Texas A&M University-Corpus Christi Purchasing Department 

before the hour and date specified for receipt of proposal. 
 

 

Pursuant to the Provisions of Texas Government Code Title 10 Subtitle D Chapter 2156.121 - 2156.127, General Services 

Act rules and regulations adopted there under, sealed proposals will be received until the date and time established for 

receipt.  After receipt, only the names of proposers will be made public.  Prices and other proposal details will only be 

divulged after the award, if one is made. 

 

DATED:  January 3rd, 2022 

REFER INQUIRIES TO: 

 

William Felsberg 

Texas A&M University-Corpus Christi 

Procurement & Disbursements Department 

361-825-3434 

Email: William.felsberg@tamucc.edu
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SECTION I 

 

GENERAL 

 

1.1 SCOPE.   The Texas A&M University-Corpus Christi (TAMU-CC) seeks to establish a 

partner who will define, create, and assist with expressing a unique branding strategy in 

accordance with the specifications contained in this Request for Proposal (“RFP”). The 

services requested herein and to be provided under any contract(s) awarded as a result of 

this RFP are to create a strategy and assist with its implementation to define impactful 

audiences and highlight the message of the Harte Research Institutes impact on the Gulf of 

Mexico and the communities and countries surrounding the Gulf. 

 

Harte Research Institute (HRI) for Gulf of Mexico Studies seeks Science-Driven 

Solutions™ for problems facing the Gulf of Mexico to advance its long-term sustainable 

use and conservation. 
 

No Guarantee of Volume. The State of Texas does not guarantee any specific 

amount of compensation, volume, minimum, or maximum amount of services 

under this solicitation and resulting contract.  
 

1.2 CONTRACT TERM.  The services requested shall be provided for a period of 1 year, 

beginning March 14, 2022, or the last signature date, whichever is later. This contract may be 

renewed for up to 2 years upon mutual agreement of the parties to be evidenced in writing prior 

to the expiration date of the initial term.  

 

1.3 COMPENSATION.  Payment terms, unless otherwise stated in RFP, will be considered to be 

net 30 days after the date of satisfactory delivery and acceptance by the University and upon 

receipt of correct invoices, whichever occurs last.   

 

 

1.4 DEFINITIONS.  For purposes of this RFP, the following definitions apply:  

 

(a) Acceptable Quality Level - The level of performance of requested services below which 

the contract will not be paid or damages may be assessed;  

(b) Addendum - A modification of the specifications issued by TAMU-CC and distributed to 

prospective Respondents prior to the opening of bids; 

(c) Best and Final Offer (“BAFO”)- A formal request made to selected Respondents for 

revisions to the originally submitted Proposal; 

(d) Contract – The contract awarded as a result of this RFP and all exhibits thereto., This RFP, 

any Addendum issued in conjunction with this RFP, the successful Respondent’s Proposal, 

any BAFO, and subsequent submission by Respondent, shall all be fully incorporated 

therein as exhibits; and 

(e) Contractor – Respondent whose Proposal results in a contract with TAMU-CC.  

(f)  Must- denotes actions that are considered mandatory by the Contractor. 

(g)  Should- denotes desirable action. 
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1.5    Important Notice – HUB Subcontracting Plan (HSP) IS Required:   

 

Pursuant to Texas Administrative Code (TAC), Sections 111.13 and 111.14, TAMU-CC has 

determined that subcontracting opportunities ARE PROBABLE for this RFP.  Accordingly, a 

completed HUB Subcontracting Plan (HSP) IS REQUIRED to be included with any proposal 

submitted in response to this RFP. If you have any questions regarding these requirements, 

contact Ruben Gonzalez, HUB Coordinator at (361) 825-5822.  A downloadable version of the 

HSP is available at https://www.tamucc.edu/finance-and-administration/financial-

services/purchasing/hub-program/assets/documents/hub-subcontracting-plan-hsp-fy22-

template.pdf.  A template is available at the end of this document. 
 

 

 

SECTION II 

 

STATEMENT OF WORK 

 

 

2.1 Service Requirements 

 

 Services shall include, but are not limited to, the requirements contained in this RFP. Services 

set forth that contain the words “must” or “shall” are mandatory and must be provided as 

specified with no alteration, modification, or exception. Services set forth that contain the 

words “may” or “can” allow Respondents to offer alternatives to the manner in which the 

services are provided. The requested services and corresponding deliverables are as follows: 

 

 

2.2    Background 

 

The Harte Research Institute features ten research groups spanning scientific, social science, 

policy and legal disciplines, each with projects specific to their areas of study. Together our 

researchers collaborate to solve even bigger problems that face the Gulf of Mexico. More 

information about the institute may be found on our web pages, including information about 

our programs and mission along with information about the Texas A&M University- Corpus 

Christi. 

 

 

2.3 Scope of Work 

 

The goal of this project is to partner with a company to update/create brand identity and deploy 

bodies of work that will drive growth for HRI. HRI would like to focus on how we can 

highlight and message our impact that its science is having on the broader Gulf of Mexico for a 

domestic audience. 

 

 

2.4 Services to be Provided/Required Information 

 

 The following information should be included in an RFP response: 

 

https://www.tamucc.edu/finance-and-administration/financial-services/purchasing/hub-program/assets/documents/hub-subcontracting-plan-hsp-fy22-template.pdf
https://www.tamucc.edu/finance-and-administration/financial-services/purchasing/hub-program/assets/documents/hub-subcontracting-plan-hsp-fy22-template.pdf
https://www.tamucc.edu/finance-and-administration/financial-services/purchasing/hub-program/assets/documents/hub-subcontracting-plan-hsp-fy22-template.pdf
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The vendor selected to must demonstrate evidence of having successfully implemented and 

maintained the requested services in other comparable settings and possess a minimum of 3 

years successful track record.  

 

A. Brand Identity 

(1) Vendor must demonstrate its capabilities, actual experience, and expertise in creating a 

consistent brand that distinguishes clients from the market competitors but also 

supports and incorporates appropriate elements of the university’s brand. Vendor 

should address any innovations it has introduced to do so. Vendor should demonstrate 

significant experience working in Texas and elsewhere. 

(2) Vendor must identify the services and path it will provide to create brand identity, 

narrative, and tone including core messaging examples, strategic direction/plan, and 

visual elements 

(3) Vendor must identify firms or entities with which it has agreements or arrangements in 

support of the branding initiative that could be made available for use by HRI. 

(4) Vendor must describe its proposed approach for developing and implementing a 

branding plan for HRI that complements the university’s brand. In doing so, Vendor 

should identify HRI’s involvement in developing and implementing the plan including 

unique and unorthodox approaches. 

(5) Vendor must state how it proposes to identify specific groups or markets it will use as 

audience validation. 

 

 

B. Subcontractors 

Subcontractors providing services under the Contract shall meet the same requirements and 

level of experience as required of Respondent. No subcontract under the Contract shall relieve 

Respondent of responsibility for ensuring the requested services are provided. Respondents 

planning to subcontract all or a portion of the work to be performed shall identify the proposed 

subcontractors.  

 

 

2.5 Digital Branding 

 

Vendor must provide digital communications, documentation, or works (e.g. electronic 

documents, email messages, social media, surveys, websites, web applications, videos, virtual 

meetings) that comply with accessibility standards (Web Content Accessibility Guidelines 2.0 

Level AA) and requirements set forth in Title 1, Chapter 213 of the Texas Administrative Code 

and Title 1, Chapter 206, §206.70 and §206.71 of the Texas Administrative Code (as 

authorized by Chapter 2054, Subchapter M of the Texas Government Code). Where the vendor 

subcontracts any digital communications, documentation, or works, the subcontractor(s) must 

comply with the same accessibility standards and requirements to ensure inclusivity and 

accessibility. In addition, any created works must comply with university brand standards.  

HRI would retain rights of final approval prior to usage as well as ownership of any assets 

created as part of this campaign. 

 

 

2.6       Performance Tracking 

 

TAMU-CC will monitor the performance of the Contract issued under this RFP.  All services 

under the contract shall be performed at an acceptable quality level and in a manner consistent 

with acceptable industry standards, custom, and practice. 
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SECTION III 

 

PROPOSAL INFORMATION 

 

3.1 Schedule of Events.  

 

Texas A&M University-Corpus Christi reserves the right to change the dates shown below 

upon written notification. 

 

  Event       Date 

 

  Issue RFP      01/03/2022 

   

Deadline for Submission of Questions  01/14/2022 

 

Deadline for Submission of Proposals  01/27/2022 

 

Opening      01/27/2022 

 

Expected Award of Contract    02/04/2022 

 

Expected Contract Start Date    03/14/2022 

 

 

 

3.2 REVISIONS TO SCHEDULE.  

TAMU-CC reserves the right to change the dates in the schedule of events above upon written 

notification to prospective Respondents through a posting on the TAMU-CC purchasing 

website and on the Electronic State Business Daily as an Addendum.  See section 3.5 for URL. 

 

 

3.3 PROPOSAL REQUIREMENTS. 

 

(a) Submissions: Respondents shall submit one (1) original of Section 5, Execution of 

Proposal, along with one (1) original and 3 copies of the Proposal. Proposal pages should be 

numbered and contain an organized, paginated table of contents corresponding to the section 

and pages of the Proposal. 

 

(b) Costs: Respondents to this RFP are responsible for all costs of Proposal preparation. 
 

 

(c) TAMU-CC will not consider any Proposal that bears a copyright. Proposals will be 

subject to the Texas Public Information Act, Tex. Gov’t Code, Chapter 552, and may be 

disclosed to the public upon request. Subject to the Act, Respondents may protect trade and 

confidential information from public release. Trade secrets or other confidential information, 

submitted as part of a Proposal, shall be clearly marked at each page it appears. Such marking 
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shall be in boldface type at least 14 point font.   
 

(d) Contents: Listed below is a summary of all information to be included in a Proposal 

submitted in response to this RFP. TAMU-CC reserves the right, in its sole judgment and 

discretion, to waive minor technicalities and errors in the best interest of the state. The 

following documents must be submitted with the response. 

 

(1) Respondent Information: Section 7 - Respondent’s Questionnaire 

Include the following information related to the responding business 

entity: formal name and all assumed names used by the business entity; 

structure of business entity (i.e. sole proprietorship, partnership, 

corporation, etc.); state in which business entity was formed or 

incorporated; physical address and mailing address; principal place of 

business; whether, and to what extent, Respondent has established a 

physical presence in the State of Texas including relevant timeframes; 

and name, title, address, telephone number, facsimile number, and e-mail 

address of Respondent’s primary contact. 

 

(2) Section 5 – Signed Execution of Proposal: Failure to sign and return the 

Execution of Proposal with the submitted Proposal will result in rejection 

of the Proposal. 

 

(3) Section 6 – Compensation and Fees: Provide requested information as 

directed.  Provide a compensation schedule for each product/service to be 

performed in response to this RFP, including an estimated maximum 

amount. Please see Section 6 for more details. 
 

(4) Proposed Products/ Services: With respect to each of the services 

outlined in Section 2.1, provide the detailed description of proposed (type 

of product/services). Provide separate Section for each product/services 

provided. 

 

(5) Experience and Qualifications: Describe services your organization 

has provided in the past 5 years that demonstrates your organization’s 

capability to carry out the proposed services. Include the nature of the 

services provided, scope of activities, and the organization for which the 

service was provided. Also, provide any experience in providing similar 

services to public entities and non-governmental organizations. Include 

resumes for all personnel who will be responsible for the management 

and day-to-day operations of the products/services solicited in this RFP.   

 

(6) References: Include a minimum of three (3) references from clients for 

whom similar services were performed or products were provided. 

Include project description, contact names, position, and company name 

and telephone number for each reference listed. 
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3.5 INQUIRIES 

 

(a) All inquiries shall be submitted in writing to William Felsberg at facsimile 361-825-2772 or 

by e-mail to William.felsberg@tamucc.edu by January 14th, 2022 at 2:00 pm Central Daylight 

Time, the date listed as the deadline for submission of questions as specified in Section 3.1 

above.  

 

(b) All inquiries will result in written responses with copies posted to the Electronic State 

Business Daily, available at http://esbd.cpa.state.tx.us/ and the TAMU-CC Purchasing 

website at https://www.tamucc.edu/finance-and-administration/financial-

services/purchasing/bid-opportunties.php   If a Respondent does not have Internet access, a 

copy of all written responses may be obtained through the point of contact listed above. 

 

(c) Except as otherwise provided in this Section, upon issuance of this RFP, other employees 

and representatives of TAMU-CC will not answer questions or otherwise discuss the 

contents of the RFP with any potential Respondent or its representatives. Failure to observe 

this restriction may result in disqualification of any subsequent response. This restriction 

does not preclude discussions unrelated to this RFP. 

 

(d) If Respondent takes any exceptions to any provisions of this RFP, these exceptions must be 

specifically and clearly identified by Section in Respondent’s Proposal in response to this 

RFP and Respondent’s proposed alternative must also be provided in the Proposal. 

Respondents cannot take a “blanket exception” to this entire RFP. If any Respondent takes 

a “blanket exception” to this entire RFP or does not provide proposed alternative language, 

the Respondent’s Proposal may be disqualified from further consideration. 

  

 

 

 

 Respondents are strongly encouraged to submit written questions during the official 

question and answer period regarding any term or condition of this RFP and whether 

TAMU-CC may negotiate that provision under this particular RFP. 

 

 

3.6 PROPOSAL SUBMISSION. 
 

(a) All Proposals shall be received, and time stamped at TAMU-CC prior to 2 pm, Central 

Daylight Time, on the date specified in the Schedule of Events above.  TAMU-CC reserves 

the right to reject late submittals.  

 

(b) Proposals should be placed in a separate envelope or package and correctly identified with 

the RFP number and submittal deadline/RFP opening date and time. It is Respondent’s 

responsibility to appropriately mark and deliver the Proposal to TAMU-CC by the 

specified date. 

 

(c) Telephone and facsimile Proposals will not be accepted. 

 

(d) Receipt of all addenda to this RFP should be acknowledged by returning a signed copy of 

each addendum with the submitted Proposal. 

 

 

http://esbd.cpa.state.tx.us/
https://www.tamucc.edu/finance-and-administration/financial-services/purchasing/bid-opportunties.php
https://www.tamucc.edu/finance-and-administration/financial-services/purchasing/bid-opportunties.php
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3.7 DELIVERY OF PROPOSALS.  Proposals shall be submitted to TAMU-CC by one of the 

following methods: 

 

U.S. POSTAL SERVICE  AND/OR 

OVERNIGHT EXPRESS MAIL 

 
Texas A&M University-Corpus Christi          

Purchasing Department                                    

6300 Ocean Drive, Unit 5731 

Corpus Christi, TX  78412-5731                  

 

HAND DELIVER TO: 

 

 
Texas A&M University-Corpus Christi          

Purchasing Building                                    

6300 Ocean Drive, Room 115A 

Corpus Christi, TX  78412-5731 

Hours- M-TH prior to 5pm (Fri 3pm)                  

 

 

 

3.8 PROPOSAL OPENING.  Proposals will be opened at: 
 

Texas A&M University-Corpus Christi 

Purchasing Building                                    

6300 Ocean Drive, Room 110 

Corpus Christi, TX  78412                  

  

(a) All submitted Proposals become the property of TAMU-CC after the RFP submittal 

deadline/opening date. 

 

(b) Proposals submitted shall constitute an offer for a period of ninety (90) days or until 

selection is made by TAMU-CC, whichever occurs earlier. 

 

3.9 PROPOSAL EVALUATION AND AWARD. 
 

(a) TAMU-CC shall award a contract to a Respondent whose Proposal is considered to provide 

the best value to the State of Texas, as defined by Tex. Gov’t Code, Section 2155.074. 

 

(b) A committee will be established to evaluate the Proposals. The committee will include 

employees of TAMU-CC and other persons invited by TAMU-CC to participate. 

 

c) The evaluation committee will determine best value by applying the following criteria and 

assigned weighted values: 
 

 

 

 

Criteria      Weight 

 

Compensation and Fees        30    % 

 

Company Information        _ 5    % 

 

Proposed Services         35     % 

 

Experience and Qualifications       30     % 

 

          100 % 
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(d) The evaluation committee will determine if Best and Final Offers are necessary. Award of a 

contract may be made without Best and Final Offers. TAMU-CC may, at its discretion, 

elect to have Respondents provide oral presentations and respond to inquiries from the 

evaluation committee related to their Proposals. A request for a Best and Final Offer is at 

the sole discretion of TAMU-CC and will be extended in writing 

 

(e) In evaluating Proposals to determine the best value for the State, TAMU-CC may consider 

information related to past contract performance of a Respondent including, but not limited 

to, TPASS’ Vendor Performance Tracking System (available at 

http://www.window.state.tx.us/procurement/prog/vendor_performance ). 

 

 

 

http://www.window.state.tx.us/procurement/prog/vendor_performance
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SECTION 4 

 

GENERAL TERMS AND CONDITIONS 
 

 

4.1 Any Contract awarded as a result of this RFP will contain the general terms and conditions 

listed below in this Section. Subcontractors are also obliged to comply with these provisions. 
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Section 5 

EXECUTION OF PROPOSAL 

 

By signature hereon, the respondent certifies that: 

 
All statements and information prepared and submitted in the response to this RFP are current, complete and accurate. 
 

He/she has not given, offered to give, nor intends to give at anytime hereafter, any economic opportunity, future employment, gift, loan gratuity, special discount, trip, 

favor, or service to a public servant in connection with the submitted response. Failure to sign the Execution of Proposal or signing it with a false statement shall void the 
submitted offer or any resulting contracts. 

 

Neither the proposer or the firm, corporation, partnership, or institution represented by the proposer or anyone acting for such firm, corporation, or institution has violated 
the antitrust laws of this State, codified in Section 15.01, et seq., Texas Business and Commerce Code, or the Federal antitrust laws, nor communicated directly or 

indirectly the offer made to any competitor or any other person engaged in such line of business. 

 
By signing this proposal, proposer certifies that if a Texas address is shown as the address of the proposer, proposer qualifies as a Texas Resident Bidder as defined in Rule 

1 TAC 111.2. 

 
Under Section 2155.004, Government Code, the contractor certifies that the individual or business entity named in this bid or contract is not ineligible to receive the 

specified contract and acknowledges that this contract may be terminated and payment withheld if this certification is inaccurate. 

 
Under TGC, Title 5, Subtitle D, Section 231.006, Family Code (relating to child support), the individual or business entity named in this solicitation is eligible to receive 

the specified payment and acknowledges that this contract may be terminated and payment withheld if this certification is inaccurate. The response includes the names and 

Social Security Numbers of each person with a minimum of twenty-five percent (25%) ownership of the business entity submitting the response. Respondents that have 
pre-registered this information on the TAMU-CC Centralized Master Bidders List have satisfied this requirement. If not pre-registered, provide the names and Social 

Security Number with the Execution of Proposal. 

 
Respondent is in compliance with TGC, Title 6, Subtitle A, Section 618.001, relating to contracting with an executive of a state agency. If Section 618.001 applies, 

respondent shall provide the following information as an attachment to this response. Name of former executive, name of state agency, date of separation from state 

agency, position with respondent, and date of employment with respondent. 
 

Respondent agrees that any payments due under this contract will be applied towards any debt, including but not limited to delinquent taxes and child support that is owed 

to the State of Texas. 
 

Respondent represents and warrants that the individual signing this Execution of Proposal is authorized to sign this document on behalf of the respondent and to bind the 

respondent under any contract resulting from this proposal. 
 
RESPONDENT (Company)_______________________________________________________________________________ 

 

SIGNATURE (INK): _____________________________________________________________________________________ 

 

NAME (PRINTED) ______________________________________________________________________________________ 

 

TITLE: _________________________________________DATE: _________________________________________________ 

 

STREET: ______________________________________________________________________________________________ 

 

CITY/STATE/ZIP_________________________________________________________________________________________ 

 

TELEPHONE AND FAXSCMILE NO.: ________________________________________________________________________ 

 

TEXAS IDENTIFICATION NUMBER (TIN): ____________________________________________________________________ 

 

In the case of a tie between two (2) or more respondents, the award will be made in accordance with preferences as outlined in Rule 1, TAC 113.8. If a tie still exists after 
review of preferences claimed by respondents, Texas A&M University-Corpus Christi will draw lots to break the tie. 

 

Check below if preference claimed under Rule 1 T.A.C. 113.8 

 

(_____) 1. Supplies, materials, equipment, or services produced in TX/offered by TX bidders 

(_____) 2. Agricultural products produced or grown in TX 
(_____) 3. Agricultural products and services offered by Texas bidders 

(_____) 4. USA produced supplies, materials or equipment 

(_____) 5. Products of persons with mental or physical disabilities 
(_____) 6. Products made of recycled, remanufactured, or environmentally sensitive materials including recycled steel 

(_____) 7. Energy efficient products 

(_____) 8. Rubberized asphalt paving material 
(_____) 9. Recycled motor oil and lubricants 

(_____) 10. Products produced at facilities located on formerly contaminated property 

(_____) 11. Products and services from economically depressed or blighted areas 
 

 

NOTE: RESPONDENTS SHALL COMPLETE AND RETURN THIS SECTION WITH THEIR PROPOSAL. FAILURE TO DO SO 

WILL RESULT IN DISQUALIFICATION OF THE PROPOSAL. 
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Section 6 

Pricing & Delivery Schedules 
 

 

Proposal Pricing Summary.  

Please provide a schedule of fees / flat rate for the following services: 
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SECTION 7 
 

RESPONDENT’S QUESTIONNAIRE 
 

The Respondent recognizes that in selecting a company/agent, Texas A&M University-Corpus Christi will rely, 

in part, on the answers provided in response to this Section 7.  Accordingly, Respondent warrants to the best of 

its knowledge that all responses are true, correct and complete.  Texas A&M University-Corpus Christi reserves 

the right to contact each and every reference listed below and shall be free from any liability to respondent for 

conducting such inquiry. 

 

7.1     Company Profile 

• Number of Years in Business: _______ 

Type of Operation: Individual____ Partnership____ Corporation____ Government____ 

 

Number of Employees: ______(company wide) 

Number of Employees: ______(servicing location) 

 

Annual Sales Volume: _____________________________(company wide) 

Annual Sales Volume: _____________________________(servicing location) 

 

• State that you will provide a copy of your company’s audited financial statements for the past two (2) 

years, if requested by Texas A&M University-Corpus Christi. 

• Provide a financial rating of your company and any documentation (such as a Dunn and Bradstreet 

Analysis) which indicates the financial stability of your company, if requested by Texas A&M 

University-Corpus Christi. 

• Is your company currently for sale or involved in any transaction to expend or to become acquired by 

another business entity?  If yes, please explain the impact both in organizational and directional terms. 

• Provide any details of all past or pending litigation or claims filed against your company that would 

negatively impact your company’s performance under an agreement with Texas A&M University-Corpus 

Christi. 

• Is your company currently in default on any loan agreement or financing agreement with any bank, 

financial institution, or other entity?  If yes, specify date(s), details, circumstances, and prospects for 

resolution. 

• Please list below any exceptions to the requirements of this Request for Proposal. 
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Section 8 

REFERENCES 

 

 

List below other organizations (users of similar size and structure to Texas A&M University-Corpus Christi 

preferred) for which these or similar services have been provided: 

List must include a contact name and current phone number. 
 

 

 

Company Name ____________________________________________________ 

 

Address:  ____________________________________________________ 

 

City, State, Zip code: ____________________________________________________ 

 

Contact Person: ____________________________________________________ 

 

Telephone Number: ____________________________________________________ 

 

Dates of Service: ____________________________________________________ 

 

 

Company Name ____________________________________________________ 

 

Address:  ____________________________________________________ 

 

City, State, Zip code: ____________________________________________________ 

 

Contact Person: ____________________________________________________ 

 

Telephone Number: ____________________________________________________ 

 

Dates of Service: ____________________________________________________ 

 

 

Company Name: ____________________________________________________ 

 

Address:  ____________________________________________________ 

 

City, State, Zip code: ____________________________________________________ 

 

Contact Person: ____________________________________________________ 

 

Telephone Number: ____________________________________________________ 

 

Dates of Service: ____________________________________________________ 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Texas A&M University-Corpus Christi                         RFP 2-0001 Branding Strategy & Work Plan for Harte for Gulf of Mexico Studies              Page 26 o f 34 

26 

 
 
 
 

SECTION 9 
HUB SUBCONTRACTING PLAN 

 
A downloadable pdf version is available at https://www.tamucc.edu/finance-and-administration/financial-services/purchasing/hub-
program/assets/documents/hub-subcontracting-plan-hsp-fy22-template.pdf.   

 
 

https://www.tamucc.edu/finance-and-administration/financial-services/purchasing/hub-program/assets/documents/hub-subcontracting-plan-hsp-fy22-template.pdf
https://www.tamucc.edu/finance-and-administration/financial-services/purchasing/hub-program/assets/documents/hub-subcontracting-plan-hsp-fy22-template.pdf
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